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Research

Podcast in Serbia — overview

Podcasts, or the culture of listening to podcasts, according to youth organizations, came to the
fore during the COVID-19 pandemic and have continued to grow to this day. When we talk
about a podcast, it can be listened to (as an audio format), but it can also be listened to and
watched (audio + video format), which is increasingly popular today, especially if we are
talking about listening and watching podcasts on YouTube.

Podcasts are not only free and easily accessible but cover a wide range of topics, from culture
and art, through environmental protection, and business, to sports and innovation, as well as
the problems of young people in the community. Due to its wide availability, the podcast can
be watched and listened to anywhere, through platforms like YouTube, Spotify, SoundCloud,
or others.

According to the current data of the Podcast Index?, there are over 4 million podcasts in the
world, and according to an unwritten rule, a podcast is considered inactive if there have been
no new episodes for more than 5 months.

Podcasts have made knowledge more accessible, as they provide an opportunity for experts,
scientists, and young people to participate in a format that was not even on the radar just a few
years ago. In essence, a podcast is a modern version of interviews we used to see on TV or
radio, but with a much simpler process of creation and development. We usually listen to
podcasts, which means that we can enjoy them while doing other activities, such as training,
walking, or riding public transport.

Podcasting is the form of the future, and according to a 2023 analysis by the US Pew Research
Center?, which conducts public opinion polls and other data-driven research, listeners in the
US primarily use it for entertainment, information, learning, and inspiration. If you listen to
podcasts, you will be up to date with current media formats and trends.

According to research by podcast.rs, an association that promotes, develops, and improves the
podcast community in Serbia and the region, in 2023, Serbian listeners followed between two
and five podcasts per month.

Center for Investigative Journalism of Serbia (CINS)3, in their blog, lists seven reasons why
you should listen to podcasts, especially narrative research podcasts, where the focus is only
on the audio recording:

1 More about podcast data here: https://podcastindex.org/

2 pew Research Center. See more: https://www.pewresearch.org/

3 The Center for Investigative Journalism of Serbia launched several narrative podcasts, and among the most listened to
Tragovi, a podcast about the tragedy at the "Vladislav Ribnikar" Elementary School in Belgrade and the death of workers in
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The podcast was made for your ears only

You will learn something new

Interlocutors feel freer and more relaxed when cameras are not present
You will spend less time with the phone in your hand

You can listen to the podcast on the go - anytime, anywhere

Personal development

Be trendy

Good practices — Podcasts and project podcasts from Serbia for young
people
The Law on Youth from 2011 defines youth in Serbia as persons aged 15 to 30. For the

purposes of youth research, it is often looked at in addition to the 15-24 age group and the 15-
29 age group to include "older" young people.

KOMS (National Youth Council in Serbia)*, as well as other youth organizations, often divide
between these two groups - the first includes high school students and students, while the
second, aged 15-29, includes high school students, students, and those who have graduated and
found employment.

In Serbia, there are several podcasts for young people that are run exclusively by young people.
The topics are various - from education to health, and for the report, we have listed a few.

Youth Rights Talks is a podcast that gathers stories, ideas and thoughts from Serbia and the
region. Through 10 half-hour episodes, we explore diverse perspectives of identity and cultural
ties, discuss peace initiatives and youth exchanges, question entrenched stereotypes and
prejudices, and raise questions about the common regional future of young people
#NalstojFrekevnciji. [1 The podcast is edited and hosted by Elena Cavlin.

More about this podcast:
https://www.youtube.com/playlist?list=PLY _KSLbuCz0r1B1WTQCv1BhZm-p4C8es9

Mladi o mladima is a podcast about young people from the Freemedia portal from Novi Pazar,
in which young people are guests and young people also host the podcast. The topics are diverse
- from self-employment, starting a business, and volunteering to the problems of young people
in this city.

More about this podcast: https://freemedia.rs/tag/sa-mladima-o-mladima/

In the Umologija of the Creativity Factory podcast, concepts are created for various topics such
as the path of understanding and thinking and understanding of oneself, one's thoughts and
emotions, but also of persons and the world around us. We break the prejudices and

the Soko mine near Sokobanja, and Glasna Zica about the fall of the canopy at the Railway Station in Novi Sad, the state of
maternity hospitals in Serbia and the cost of student protests in Serbia. More details at the link: https://www.cins.rs/podkasti/

4 Official site of KOMS on english language: https://koms.rs/national-youth-council-of-serbia/
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discrimination of psychological problems of young people that are encouraged and deepened
by social networks, but also by the media that unethically report on this topic.

More about this podcast: https://fabrikakreativnosti.com/category/fpodcast/umologija/

The first teen podcast has also been launched in Serbia and is called Zdrava prica sa mladima.
The author is a young person who discusses numerous topics that are important to young
people. The goal of this podcast is to show that it is aimed at young people and deals with
topics that concern them, as well as adults in their community.

More about this podcast: https://www.instagram.com/zdravapricasamladima/

Young people at risk of social exclusion in Serbia

Young people in Serbia are also at greater risk of social exclusion when it comes to poverty,
especially the group belonging to national minorities in Serbia.

More than 56 percent of households with young people aged 15 to 30 have experienced a
decline in income during the pandemic, according to a survey conducted in the territory of
KruSevac and Trstenik, towns in Central Serbia. Out of about 200 Roma families that
participated in the research, a third had problems with income and meeting basic needs. In these
surveys, almost 60 percent of Roma families, 40 percent of young people and almost half of
the elderly considered the state's financial benefits in the past two years as adequate®.

When it comes to the region of the Western Balkans, according to data from the World Bank®,
the poverty rate in Albania was 34.2 percent in 2024. In North Macedonia, the number of
people living below the poverty line in 2020 is about 450,000, which, according to data, is
about 21 percent of the country's total population. In Montenegro, which has a little more than
600,000 inhabitants, every third inhabitant is deprived of the necessities of life, and more than
45,800 children live below the poverty risk line. Every sixth household in Bosnia and
Herzegovina is poor, 15 percent of people live in absolute poverty, while half of the population
is on the verge of poverty, according to United Nations data. For comparison, in Croatia, a
member of the EU, every fifth inhabitant was at risk of poverty or in poverty in Croatia in
2021 e

For several years now, the Umbrella Organization of the Youth of Serbia (KOMS) has
traditionally published the results of the largest annual survey of young people in Serbia - the

5 More here: https://socijalnoukljucivanje.gov.rs/wp-
content/uploads/2021/12/Istrazivanje_o_uticaju_epidemije_kovid_19 na_polozaj_osetljivih_grupa-mladi.pdf

6 World Bank data for Albania. More here: https://thedocs.worldbank.org/en/doc/d5f32ef28464d01f195827b7e020a3e8-
0500022021/related/mpo-alb.pdf

"BBC na srpskom. Serbia: Twice as many poor people, "who knows how and can get by". More here:
https://www.bbc.com/serbian/lat/srbija-68969129
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Alternative Report on the Position and Needs of Young people in the Republic of Serbia® - on
International Youth Day. The most important findings® include:

e Types of contracts employed by young people: The fact that as many as 17% of young
people work without a contract is worrying.

e Young people on internships: 37% of young people were on unpaid internships, while
18% were on paid internships, which is a slight increase compared to last year (13%).

e Required areas/skills in the education system: Young people lack the most health and
sexual education in the education system (64.3%) and interpersonal relations (64%).

e Justification of violence: As many as 51.9% of young people believe that violence can
be justified, which is an increase of 10% compared to last year.

e Mental health and the availability of professional help: As many as 46.9% of
respondents believe that professional help for mental health care is unavailable to young
people.

e Anxiety among young people: Almost half of young people (48.3%) point out that they
often feel anxious.

Statistical data show that young people are a difficult category to employ, and employment
itself is conditioned by a series of challenges, from insecure jobs and unpaid overtime to low
wages. The period from finishing school to the first three jobs lasts almost two years, 23.4
months to be exact.

According to the latest data of the Republic Statistical Office (RZS), in the third quarter of
2023, the unemployment rate of young people aged 15 to 24 was 21.5 percent, which is about
47 thousand people. The unemployment rate of this population category decreased from 51
percent in 2011 to 25 percent in 2023.

Many young people, faced with the lack of opportunities in their countries, decide to emigrate
in search of a better living standard and a more dignified life. As many as 49 percent of them
plan to move, and only 14 percent want to build a life in Serbia, according to the 2024 survey
of the Umbrella Organization of the Youth of Serbia (KOMS).

According to research by the youth portal O radio*!, a dignified and decent life in Serbia is not
an option for many citizens. According to Eurostat data, almost thirty percent of people are at
risk of poverty and social exclusion in our country. For young people, this situation is even
worse. According to the data of the Republic Institute of Statistics, those between the ages of
18 and 24 were most exposed to the risk of poverty.

8 Alternative report on the position and needs of young people in the Republic of Serbia for 2024 is avaliable here:
https://koms.rs/wp-content/uploads/2024/08/Alternativni_izvestaj 2024.pdf

%To explain the sample, it is important to note that a specially created questionnaire for the Alternative Report on the Status
and Needs of Youth was completed by 1,210 young people aged 15 to 30 in the territory of the Republic of Serbia.

10 More information here: https://publikacije.stat.gov.rs/G2024/Html/G20241330.html

1 More info here: https://oradio.rs/sr/vesti/drustvo/siromastvo-je-pitanje-dostojanstva-iskljucenosti-i-sistemske-brige-
13184.html
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All of this data indicates that work needs to be done in the field of social exclusion of young
people, both at the institutional level and at the level of those organizations that deal with youth
issues and their inclusion in all aspects of life.

The research "Youth in the Media Mirror 2022"12 shows that youth media report on topics
mainstream media tend to ignore, including mental health, gender-based violence, ecology, and
activism, and there are also initiatives to educate and motivate young people for political
participation. Youth media also do well in reporting on socially sensitive groups.

However, according to research data, young people are insufficiently present in the mainstream
media, and when they are, it is often conditioned by events from the black chronicle, so in 43%
of analysed content that mentions young people, the topic was youth safety, and only in 1% of
cases it was activism and volunteer work. Also, the geography of the reporting is often
conditioned by the incidents in black chronicle cases, and there was little or no reporting on
young people from sensitive groups. It comes as no surprise that young people do not feel
represented in the mainstream media and find alternative channels of information.

Survey results: Serbia

Demographic data

The total number of respondents (55 in total) have Serbia as their country of reference. A
specially created questionnaire was filled out by 35 young people (63,6%) and 20 youth
workers (36,4%) in Serbia (Graph 1).

Vi ste:

55 ogrosopa

@ Miada osoba
@ Omladinski/a radnik/ca

63,6%

Graph 1: You are?

The largest number of respondents are between 19-25 years old - 24 of them (43.6%), then 26-
30 - 20 of them (36.4%), 16-18 - 6 participants (10.9%), 41+ - three (5.5%) and 31-40 - two
(3.6%) (Graph 2).

12 More about ’Youth in the Media Mirror 2022 here: HYPERLINK "https://www.mladi.org.rs/resursi/mladi-u-
medijskom-ogledalu-2022/"https://www.mladi.org.rs/resursi/mladi-u-medijskom-ogledalu-2022/
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Koliko imate godina?
55 ogrosopa

@ 13-15
® 16-18
® 19-25
® 2630
@ 31-40
® +41

Graph 2: TYour age is?

Regarding gender, the survey was answered by 40 women (72.7% of the total) and 15 by men
(27.3% of the total). (Graph 3).

® Zenski

@ Muski

@ Nebinarni

@ Radije ne bih rekao/la
@ Ocrano:

Graph 3: Gender

Rod:
55 ogroeopa

When it comes to current occupation, jobs or activities, 21 (38.2%) are students, 19 (34.5%)
are employed, 6 are currently working as volunteers (10.9%) 3 are unemployed (5.5%), one
answer each is part-time (1.8%), student (3.6%)3, one person studies and works (1.8%) and
one high school student (1.8%) (Graph 4).

13 One student used gender-sensitive terem and refferenceto herself as ’studentkinja’, female student.
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Trenutno zanimanje/Aktivnost:
55 ogrosopa

@ Student/kinja

@ Zaposlen/a sam

@ Samozaposlen/a sam
[ ] Nezaposlen/na sam
@ Volonter/ka

@ Ugenica

@ Honorarac

® Ucenica

112V

Graph 4: Current Occupation/Activity

In order to see which obstacles and barriers the respondents are facing, we divided them into
economic obstacles (related to monthly income), geographical barriers (life in rural areas) and
several types of social barriers (related to gender, sexual orientation, mental health, ethnicity
and the like).

The largest number of respondents answered this question with multiple answers saying that
they do not face obstacles - 23 (41.8%). The social barriers faced by 16 of them (29.%) are
related to mental health, followed by the economic obstacle due to the fact that wages that
household members earn are around or below the minimum - 15 answers (27.3%). In fourth
place are social barriers related to gender, gender identity, and sexual orientation, with 14
answers (25.5%). Social barriers related to intellectual diversity followed, with five answers
(9.1%). Geographical barriers, i.e,. living in rural, isolated, remote areas with little or no access
to services were obstacles for four respondents (7.3%). Two of them (3.6%) had social barriers
- in terms of ethnicity, while one person (1.8%) highlighted functional diversity (see Graph 5).

Da li mislite da se suoCavate sa slede¢im preprekama? Mozete oznaciti sve one za koje mislite da

se odnose na vas.
55 ogroeopa

Ekonomske prepreke — moja p... 15 (27,3%)

Geografske barijere — Zivimur...

Drustvene barijere - rod, seksu... 14 (25,5%)

Drustvene barijere — etnicka pri...
Drustvene barijere — funkcional...
Drustvene barijere — intelektual...
Drustvene barijere - mentalno z... 16 (29,1%)
Nista od navedenog 23 (41,8%)

0 5 10 15 20 25

Graph 5: Do you think you are affected by the following barriers? You can tick all the ones you think affect you
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When asked to clarify what obstacles young people and youth workers face, they gave different
answers, and some answers were repeated:

e | am not economically independent, my parents still help me and | am also not secure
in terms of housing, | am a tenant.

e My life is greatly affected by mental health issues, due to which it is sometimes difficult
for me to feel like a functional person - although these are invisible problems and |
don't even have a diagnosis, stress and mood swings are really an obstacle in my daily
life, because of which I think that some things in my life are more difficult than for a
person without mental health problems.; Because | live in an environment where
mental health is still a taboo; We do not deal enough with mental health, it is still
trivialized in Serbia.

e | face this obstacle because the location where | live is known as “the more rural area
of Belgrade™. In this part, there is no sewage system and it has been under construction
for a long time, and basic services such as a pharmacy do not exist. Also, the social
aspect of the place, i.e. the space where people would gather, does not exist (not even
in the form of a cafe).

e Well, in general, women still face the obstacles of the patriarchy in terms of
underpayment, the type of work they do, their roles in the family, the professional
sphere and life in general. Although things seem to be improving, we are witnessing
the same level of violence against women, the number of femicides, etc. which is an
indicator that in practice women still have a significantly more difficult position in
Serbia

e | marked gender and sexual orientation as obstacles. The older and more mature | am,
the better | deal with these obstacles, but it is evident that they certainly exist in Serbian
society - discrimination, misunderstanding, humiliation, etc. based on gender and
sexual orientation are standard occurrences in our society.

e | live alone with a sick mother who earns the minimum wage, which is mostly spent on
medicine.

e As ayoung person from the Roma community, | often encounter discrimination during
employment. Through my work in the non-governmental sector as well as on social
networks, I try to talk about the position of young people and marginalized societies. |
strive to fight and spread the word about equality in our country

e | did not indicate a social obstacle, because even though I come from a multicultural
family, | do not allow the pressure that is sometimes present to get to me. Example:
Due to the name and surname, when meeting people, there is confusion about where |
am from, how come | am of the Orthodox faith, are my parents from Serbia, etc. |
personally don't take this as an insult and I don't take it for granted, because at first
glance everything alludes to the fact that | am of a different ethnicity.
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Youth workers

Next in the survey was a section to be answered by youth workers only. The questions in this
section and the responses obtained are shown below.

What impact do you think podcasting has on the lives of teenagers and young people?

33 responses were obtained. Although it is indicated that the part is filled out only by youth
workers, part of some young people also filled it out. For further analysis, only the responses
of 20 youth workers were taken.

The answers of the youth workers were different according to the age difference and their
experience. We have highlighted the most talked-about answers.

Most of the answers were related to the fact that the podcast, as a new form, can have a great
impact on young people because it gives them the opportunity to learn, get inspired, and feel
that they are not alone in their dilemmas. It can help them learn about things that are not taught
in school, such as mental health, personal development, entrepreneurship, or social topics that
interest them. Through the stories of guests and presenters, they can find role models, get useful
advice, and gain a different perspective. Also, the podcast can encourage them to take concrete
steps, think critically, and make better decisions. A big advantage is that they can listen to it
whenever it suits them, whether they are in transport, walking, or at home, which makes it
adapted to their pace of life.

Podcast is currently the most current form of media and the most influential, accordingly. The
influence of podcasts can be both positive, educational, and negative, depending on who hosts
it, and even more so on who listens to/watches it. Several respondents said that the podcast can
be extremely important for educational purposes and informing young people.

Some of the respondents also highlighted: “Like everything in the world, it can be both good
and bad, it depends on the podcast. Andrew Tate is extremely dangerous, the Tampon Zona
should be mandatory”, “If it is adapted to the needs of young people, it can be a part of their
everyday life from where they will draw different quality contents for their development” and
“I think it has a positive impact, because young people like to receive information through
sound because it allows them to do something else with it, and since podcasts are mostly created
to offer some educational or informative content, | think the impact is very positive. Also, the

content is diverse (language, topic), which is just another plus”.

How would you measure the success of a podcasting project aimed at empowering young
people?

According to youth workers, several elements play a key role. First, it matters how many people
listen to it, how long they stay with the episode, and whether they come back for more. In
addition, audience engagement, such as comments, reviews and shares on social networks,
shows how much the topic really touches them. Feedback from listeners is also key — whether
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they feel the podcast helps them, inspires them or educates them. Success can be measured
through the concrete changes it brings, such as young people making decisions that improve
their lives, signing up for courses, launching initiatives, or getting involved in the community.
An additional sign of success is the support that the podcast receives from organizations and
individuals through cooperation, donations, or promotion. Ultimately, long-term sustainability,
i.e. listenership growth and monetization opportunities, shows that the project can last and
continue to make a positive impact.

One of the respondents’ answers also concerned the formation of an online community that
would give young people the opportunity to contribute to the podcast itself. That is, they would
have the opportunity to choose topics, get involved in some other components of the project
(work on social networks, communication with guests, designing topics, making plans) and the
result would be whether and how many young people got involved in any way in supporting
the project.

What would make podcasting a more accessible and appealing tool for youth
empowerment in your community?

Youth workers see the key to this question in the language and topics that interest the youth
group — from education and careers to mental health and social challenges. They state that
accessibility can be improved with a simple, clear communication style, shorter episodes
adapted to their pace of life and availability on the platforms they already use. Youth workers
especially emphasize visual identity, and social media presence also play a big role in attracting
attention. Interactive elements, such as answering questions from listeners, hosting young
people with inspirational stories and practical advice that they can apply immediately, further
increase relevance. Free availability, subtitles for people with hearing impairment, and options
to listen and download in different formats would also make the podcast more accessible to a
wider audience.

Any additional comments or ideas you would like to share about how podcasting could
be used to empower vulnerable youth?

Additional comments from youth workers concern better visibility and help for those who have
gone through similar challenges, showing them that they are not alone and that there is a way
out. It can also connect them with useful resources and practical advice on education,
employmen,t and mental health, making them more confident in their options. Speaking about
the topics, it is important, according to the comments of the youth workers, to find different
ways, by experts and other young people, also to test their needs, more often to ask for their
feedback on the topics that should be processed and that would be processed.
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Young people

When asked if they had ever listened to podcasts, 54 (98.2%) said they had, while only one
person (1.8%) said they had not (Graph 6).

Da li ste ikada slusali podkast?
55 ogrosopa

® Da
® Ne

Graph 6: Have you ever listened to a podcast?

While listening to podcasts, 35 (63.6%) also pay attention to the video recording, while 20 of
them (36.4%) say that they do not pay attention and that their exclusive focus is on the audio
recording.

Dok slusate podkaste, da li volite da gledate i video snimak?
55 ogrosopa

® Da
® Ne

Graph 7: While listening to podcasts, do you also like to watch the video recording?

Respondents most often watch and follow podcasts on a weekly basis - 21 of them (38.2%),
followed by 13 respondents (23.6%) on a monthly basis, while 11 of them (20%) rarely follow
podcasts. Nine respondents (16.4%) follow them on a daily basis.
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Koliko Cesto slusate podkaste/videopodkaste?
55 ogrosopa

@ Na dnevnom nivou
@ Na nedeljnom nivou
@ Na mesecnom nivou
@ Retko

@ Nikada

Graph 8: How often do you listen to podcasts/videopodcast?

When asked what kind of podcasts they like, respondents give multiple different answers. The
largest number follows educational podcasts - 41 (74.5%), followed by those related to news
29 (52.7%), entertaining 24 (43.6%), storytelling - 20 (36.4%), and those who use podcasts for
free time - 16 (29.1%). One answer each is related to sports podcasts (1.8%), podcasts dealing
with interpersonal relationships (1.8%), and those with good visuals and those which are short
(1.8%). One respondent singled out Agelast as a particular podcast he likes (1.8%) (Graph 9).

Kakve vrste podcasta volite? MozZete oznaciti viSe odgovora.
55 ogroeopa

Zabava (muzika, TV serije, poz... 24 (43,6%)

AZurnost (vesti, politika, drustv... 29 (52,7%)
Obrazovni (zdravlje, umetnost,... 41 (74,5%)
Pripovedanije (komedija, intervj... 20 (36,4%)
Slobodno vreme (putovanja, le... 16 (29,1%)

Agelast podkast, ne znam u sta...

1(1,8%)
1 (1,8%)
1(1,8%)
1(1,8%)

Sportski
Bas slabo pratim podkaste. Pra...

Meduljudski odnosi

0 10 20 30 40 50
Graph 9: What kind of podcasts do you enjoy? (Multiple Choice)

The majority of respondents said that they had never created podcasts - 42 of them (76.4%),

while 13 respondents (23.6%) had experience with creating and producing podcasts (Graph
10).
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Da li ste ikada kreirali podkaste?
55 ogroeopa

® Da
® Ne

Graph 10: Have you ever created a podcasts?

Understanding podcasting/videopodcasting — If yes

When asked to share their experience working on podcasts, the majority of respondents say
that they have none. However, several responses stood out, stating that running the podcast
was tiring and challenging, but that the whole process, from improvisation to seeing the final
product, was what made them the happiest, as well as the response of the audience to whom
they directed the podcast. Some answers are about hosting podcasts but not direct creation. One
answer stood out in particular, stating that the most important thing for a podcast is preparation,
as well as who the target group is and what the podcast aims to achieve. "It is important to have
good technical support in order to focus on the content itself. It is necessary to prepare the topic
well but also to collect information about the interlocutor in order to make the most of the
limited time available and to make the podcast meaningful. Also, promotion through social
networks is important".

Those who create podcasts and upload them most often use YouTube as a platform - 15
(27.3%). Ten respondents have never created podcasts (18.2%), followed by those who use
Spotify 5 (9.1%). Responders also mentioned iCloud 1 (1.8%), Invoox 1 (1.8%), 1 Deezer,
podcast.rs and YouTube (1.8%). Several individual answers of respondents are that they did
not create podcasts at all, and therefore did not upload them (Graph 11).

Koje ste platforme koristili da biste ga (podkast) otpremili?
55 ogroeopa

@ Ivoox

@ Youtube
@ iCloud
@ Spotify
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Graph 11: What platforms did you use to upload it?

The tools used for editing by those who work on podcasts are Capcut - 16 respondents (29.1%).
Nine responders have never used tools and programs (16.4%). Adobe Suit (Premiere or
Audition) is used by three of them (5.5%), and one by Audacity (1.8%) (Graph 12).

Koje alate ste koristili/imali za uredivanje/editovanje?
55 ogroeopa

@® Capcut
@ Adobe Suit (Premiere or Audition)

m\\\\",/,/%—_ e

16,4% ‘
. -
® audacity i capcut

14 W

Graph 12: What tools have you/have you used for editing?

For the most useful tools for recording and editing, most of them point out identical answers
as in Chart 12: Capcut, Adobe programs, Audacity, Veed, and for subtitles, Captions.io. There
are also technical things, concerning the equipment: "Definitely a quality microphone, and if
there is video, then also good lighting and at least two cameras”, as well as Canva for the design
of podcasts and later designs for social networks.

Understanding podcasting/Videopodcasting

When asked if they thought there would be a way to express their ideas, thoughts, or emotions
through a podcast, 46 (83.6%) said yes, definitely. Eight of them (14.5%) maybe, and one
person is not sure (1.8%). Interestingly, no one thinks that there is no way to express their ideas,
thoughts, or emotions through an audio or video podcast (Graph 13).

Da li mislite da bi kroz podkast postojao nacin da izrazite svoje ideje, misli ili emocije?

55 ogroeopa

@ Da, definitivno
@ Mozda
@ Ne

@ Nisam siguran/na

Graph 13: Do you think podcasting could be a way for you to express your ideas, thoughts, or emotions?
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To an open question about what topics you would like to discuss in a podcast, the answers are
different, but we highlight a few:

e Some topics that are close to the target groups and with which viewers can
identify, about health, physical and mental, about the problems that teenagers
face, anecdotes, promoting science, feminism, about various social problems
and media manipulations and how social networks make young people racist
(or promote bad values) and how they create an unrealistic image of a world
where everyone is rich, beautiful, without problems; about journalism;

e In the podcast | would like to talk about topics such as activism, youth rights,
inclusion and diversity, as well as the experiences and challenges that young
people face and their participation in political and everyday life;

e |t would be useful to discuss educational opportunities, creative industries, and
how young people can contribute to positive changes in the community or even
start their own initiative, about women's experience, about dance and different
cultures, about standards that are imposed on society (appearance, behavior,
expectations of young people);

e The state of consciousness among young people, encouragement for their
creativity and work, giving suggestions on how to develop, the state of the
country and the world, historical topics that have brought us to where we are
now, when it comes to empowerment young people, my topics would be (at least
at the moment): patriarchal patterns and how they affect girls. Can men cry —
the impact of the stereotypical "alpha male™ on guys' emotional stability;
mental health and who to turn to for help; economic vulnerability — where to
look for jobs, scholarships/loans...

It is very important for young people and youth workers to have a space where they can freely
express themselves without being judged, say 46 of respondents (76.4%). Eleven of them
(20%) said it was important, while two respondents (3.6%) were neutral. There were no
answers saying it is not important and that it is not important at all (Graph 14).

Koliko vam je vazno da imate prostor u kome mozete slobodno da se izraZzavate bez osudivanja?
55 opgroeopa

@ Veoma vazno

@® Vazno

@ Neutralno

@ Nije bitno

@ Uopste nije vazno

Graph 14: How important is it for you to have a space where you can express yourself freely without judgment?
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To the open question, what do they think, what impact does podcasts have on the lives of
teenagers and young people, they answer that:

e It is important, that it has an influence, it depends on who and how much, but
that it can guide teenagers, broaden their horizons, introduce them to new
things...;

e It has a great influence on the development of critical thinking and the
perception of different ideas. Also, through the presentation of different
opinions; As a more modern digital form, the podcast is becoming an
increasingly important online domain for the promotion of various contents,
where young people are increasingly finding themselves...;

e | know young people who really like podcasts, and | also know people who
don't enjoy them. 1 think that podcasts can have a good influence on young
people if their participants talk about certain life situations, dilemmas or
problems and their experiences related to them. In this way listeners/viewers
can find themselves in those experiences and can feel as if they are not alone
in certain situations and thoughts; Podcasts have a great influence on young
people, knowing that most podcasts are free and have shorter content, and are
available on platforms like TikTok, where there is a large concentration of
young people and are available to young people. Tips, reviews, information
and more are daily in the posts. The language and culture of the new
generations is extremely important, since it is about topics that interest and
follow the lives of young people.

Barriers and Challenges in Accessing and Creating Podcasts

When asked multiple answers what challenges they face while listening to podcasts, most
responded that it was difficult to find the podcasts they were interested in - 32 (58.2%),
others said it was not easy to find the podcast they were interested in in their native
language - 19 (34.5%). Five answers (9.1%) are related to limited data on mobile phones,
and three answers each to the lack of suitable devices (mobile phone, laptop) (5.5%) and
not knowing where to find podcasts (5.5%). Two answers (3.6%) are related to the
unavailability of internet access. A few answers are also related to too-long conversations
(1.8%), as well as not having any of the mentioned challenges (1.8%). See Graph 15.
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Sa kojim izazovima se suoCavate kada pokusavate da sluSate podkaste? Mozete oznaciti viSe

odgovora.
55 ogroeopa
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Graph 15: What challenges do you face when trying to listen to podcasts? (Multiple choice)

When asked what challenges they face when trying to create their podcast (see Graph 16)
another question with multiple answers, the most common challenges are lack of equipment -
39 answers (70.9%), then limited technical skills 30 (54.5%), lack of space - 30 (54.5%), lack
of time 20 (36.4%) and team (people who want to do a podcast with you) (36.4%). Some fear
judgment or criticism - 18 (32.7%), followed by seven respondents (12.7%) who have
difficulties in finding a topic or content to share, and six face a lack of confidence in their own
speaking skills (10.9%).
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Sa kojim izazovima mozete da se suocite kada pokusavate da napravite svoj podkast? Mozete

oznaciti vise odgovora.
55 ogrosopa

39 (70,9%)
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Ogranicene tehnicke vestine
Nedostatak poverenja u moj...
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Strah od osude ili Kritike

Tim (ljudi Koji Zele da urade...
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/
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6 (10,9%)

20 (36,4%)
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Ovo su moje pretpostavke, s...
Ne pravim podkaste
Ne kreiram svoj podkast.

Graph 16: What challenges might you face when trying to create your podcast? (Multiple choice)

When asked if they would be interested in training or guidelines on producing podcasts, 33
(60%) of them were interested, while 17 (30.9%) might be interested. Five of them (9.1%)
would not be interested in such training (Graph 17).

Da li biste bili zainteresovani za obuku ili uputstva za kreiranje sopstvenog podkasta?

55 oprosopa

@ Da
@ Mozda
@ Ne

Graph 17: Would you be interested in receiving training or guidance on creating your own podcast?

Impact of Podcasting on Confidence and Skills Development

Creating a podcast would significantly help improve self-confidence or confidence in speaking
or expressing themselves for 39 (70.9%) respondents, while 11 (20%) felt that it could help a
little. Four of them (7.3%) are not sure, and only one person said that creating podcasts certainly
cannot help improve the confidence of the creators or young people in speaking and expressing

themselves (Graph 18).
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Da li mislite da bi stvaranje podkasta moglo pomodi da se poboljSa vase samopouzdanije ili

samopouzdanje mladih ljudi u govoru ili izrazavanju?
55 oproeopa

® Da, znadajno
@® Da, malo
@ Ne

/ﬂ @ Nisam siguran/na

Graph 18: Do you think creating a podcast could help improve your confidence, or the confidence of young
people, in speaking or expressing yourself?

Creating a podcast can contribute the most to communication skills - say 47 respondents (85.5),
with technical skills - say 43 responders (78.2%), public speaking is highlighted by 42
respondents (76.4%) and 37 responders each say it can contribute to creativity (67.3%) and
teamwork and cooperation (67.3%). Responders also say it can help with critical thinking - 36
(65.5%), problem solving - 28 (50.9%) and trust - 21 answers (38.2%). One respondent
considered it could develop organization and responsibility (1.8%). See Graph 19.

Koje vestine biste mogli da razvijete kreiranjem podkasta? MoZete oznaciti viSe odgovora.
55 ogrosopa
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Graph 19: What skills do you think you could develop by creating a podcast? (Multiple choice)

To an open-ended question about how they think a podcast could help them connect with
others, we have listed a few answers:

e Understanding interlocutors who are from a field or topic that is not close to
me; When you listen to a topic that interests you, but maybe not so popular in
your environment and you feel uncomfortable about it, you learn that there are
other people who are interested in the same thing as you and that you are not
alone; Through podcasts, communities can be created that share ideas and
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problems, provide support and motivation. Also, if interaction with listeners is
enabled (such as questions and answers), this would additionally contribute to
building stronger connections;

Networking;

By creating a community that co-creates content; First of all, when preparing
to cover atopic, we have the opportunity to meet people we have not met before,
but we also have access to some that we have not had before, such as certain
public figures. We also have the opportunity to interact with the audience and
in this way expose ourselves in order to get some feedback and recognition that
will allow us to connect with many who would otherwise not know about our
work. Also, when working in a team, this is an opportunity to get to know each
other better and understand which role suits who the best.

When asked if they think the podcast could help them feel more included in their community
or society, different answers were given - 22 (40%) said maybe there were, 21 (38.5%) said
yes, 11 (20%) said they were not sure and only one person (1.8%) thinks that podcast could not
help them feel more included in their community or society. See Graph 20.

Da li smatrate da bi vam podkast mogao pomoéi da se osecate ukljucenije u svoju zajednicu ili

drustvo?

55 ogroeopa
® Da
® Mozda
@ Ne

@ Nisam siguran/na

Graph 20: Do you feel that podcasting could help you feel more included in your community or society?
When asked to explain the previous answer, respondents said:

e Inthe various podcasts I listen to, I learn a lot about what's happening, both in
the world and here, and | feel more informed;

e It depends on the person, | personally feel that it would create a "new"
community for which | would feel responsible and it's not something I'm
currently ready for, given everything that's going on right now;

e If | deal with topics that are important to my community in a podcast, the
community would certainly talk about those topics with me. This automatically
creates a closer relationship;
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e If my podcast got an audience that consisted of people | considered the
community | wanted to reach, I would probably feel more included in that
community;

e Listening to podcasts can contribute to growing self-confidence, and also to
understanding some things that may not have been clear to us before, so we
learned something from the podcast that we can apply in discussing it.

Effective Podcasting Initiatives for Youth Empowerment

The type of initiative most liked by respondents is the creation of podcasts that give voice to
young people in their community - 36 (65.5%), followed by workshops or training on how to
create podcasts - 35 (63.6%) and mentorship of experienced podcasters - 33 responses (60%).
Another 28 respondents (50.9%) like community podcast projects, while 21 (38.2%) opted for
platforms for sharing personal stories or challenges and 20 (36.4%) liked platforms for learning
about social issues or empowerment topics. One answer is related to training on the basic forms
of journalism in order to differentiate between podcasts and other forms of journalism (1.8%)
and exchanges with young people from different small communities (1.8%). See results in the
Graph 21.

Koja vrsta inicijativa za podkast bi vam se najvise dopala? MoZete oznaciti viSe odgovora.
55 ogrosopa
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Graph 21: What type of podcasting initiatives would most appeal to you? (Multiple choice)

In order to join a youth podcast initiative, respondents say what they need the most is mentors
or guides who provide support — 35 responses (63.6%), followed by free access to equipment
and resources (56.4%) and a chance to raise awareness about important topics (56.4%).
Another 28 responders (50.9%) say that opportunities for cooperation with others are
important, and 20 of them (36.4%) say that a sense of community and belonging is important.
For 18 (32.7%), recognition or public visibility of their work is important. One open answer
(1.8%) is related to workshops or training that would help them get involved in the podcast
initiative for young people. Results are presented in Graph 22.
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Sta bi vas podstaklo da se ukljuéite u inicijativu podkasta za mlade? MoZete oznaéiti vise odgovora.
55 ogroeopa
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Graph 22: What would encourage you to get involved in a youth podcasting initiative? (Multiple choice)

Conclusions and Recommendations

A large number of young men and women workers in Serbia know a lot about podcasts and
follow podcasts quite regularly, as shown by the results of this survey. As the biggest
advantage, they single out the easy availability of podcasts on the social networks they listen
to every day (YouTube, Spotify, Deezer), and therefore, the use of podcasts is much more
widespread than a few years ago, since the COVID-19 pandemic.

What can be noticed is how young people, as well as youth workers, use the podcast - for
information and education primarily and only then for entertainment. When it comes to
listening to podcasts on a weekly or monthly basis, podcasts covering mental health, feminism,
education, current affairs, and social issues stand out.

A large number of respondents agree that they need a guide and mentoring if they want to
create new podcasts, but also that the podcast is a safe and secure space for their voices. In
addition, they also see the benefits of the opportunity to cooperate with young people and other
people who create podcasts. - the vast majority of them are also interested in workshops and
training on the subject of podcasts, making podcasts, and guidelines related to running a
podcast.

Recommendations for further work on podcast topics and projects:

e Create a database of young people and a database of youth workers for workshops and
trainings to facilitate the recruitment of young people and youth workers

e Use open-ended responses from previous research on the ways and habits of listening
to podcasts among young people and youth workers for future research on podcasts at
the level of partner countries
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e Put special emphasis on the priority of the topics that young people and youth workers
want to deal with
Specially created podcast campaigns for greater visibility
Training on comment moderation, hate speech, and audience engagement on social
networks

e Networking with media outlets that have similar topics and sharing mutual content;
Invite to the podcast and collaborate on specific topics, including interlocutors
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